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Connecting you to our fast growing ambulatory surgery audience.



About Surgery Business Magazine
Surgery Business Magazine is the only publication in the United States devoted exclusively to the business 
of surgery. We do not cover clinical techniques or procedural medicine. Our focus is singular: the dollars, 
cents, economics, ownership, and financial strategy behind surgical care.

There is nothing else in the country that occupies this space.

We speak directly to surgeons who own, operate, invest in, or influence surgical businesses, including am-
bulatory surgery centers, in-office procedure suites, and physician-led healthcare enterprises.

Audience & Reach
Surgery Business Magazine reaches surgeons and executives who control purchasing decisions  
and capital allocation.

• 30,000+ surgeons and senior associates on our verified email distribution list

• 7,000 print copies mailed directly to multi-specialty Surgery Centers nationwide

Audience includes:

• Surgeon-owners

• ASC CEOs and administrators

• Practice founders

• Healthcare investors and developers

• Industry leaders

This is not a passive readership. These are buyers, owners, and operators.



Why Surgery Business Magazine Is Valuable
What makes Surgery Business Magazine uniquely valuable:

• 100% focused on business, finance, and ownership

• No clinical distraction, no consumer health content

• No competing publication dedicated solely to the economics of surgery

• Read by surgeons who make financial decisions

• Long shelf life—kept in offices, boardrooms, and executive suites

• Written by operators, not journalists

Every page is relevant to advertisers targeting surgical revenue.

Editorial Authority
Our credibility is unmatched.

• Board of Directors composed of Stanford- and Harvard-trained surgeons

• Contributors are subspecialty-trained, research-driven physician leaders

• Content authored by individuals with real-world ownership and operational experience

Trust drives readership. Trust drives action.



Global Reach
Surgery Business Magazine is a global platform.

• Portuguese edition serving South America

• Read across all continents

• Strong international interest in U.S. outpatient surgery and ASC business models

Our influence extends well beyond the United States.

Advertising Opportunities
Our credibility is unmatched.

• Full-page and premium print placements

• Inside front cover, inside back cover, back cover

• Sponsored editorials and cover editorials

• Digital placements

• Email newsletter sponsorships

Advertising reaches financial decision-makers, not trainees.

Publication Schedule
• Quarterly publication

• High retention and repeat exposure



Ideal Advertising Partners
• Medical device and implant companies

• Capital equipment manufacturers

• Anesthesia and pathology groups

• ASC developers and construction firms

• Private equity and investment groups

• Revenue cycle, IT, compliance, and specialty service providers

If your product or service touches surgical revenue, margins, or growth,  

our readers are your market.

Contact Information

Erik Glowacki 

Director of Sales

erik.glowacki@surgerybusiness.com

 

Advertising & Partnerships

Advertise@surgerybusiness.com



Full Page Ad:              $4,000

Half Page Ad:             $2,500

Back Cover:                $9,500

Front Cover Feature 
& CEO Interview:      $19,000

Print Ads



Banner Ads:     $1,750

Online Banner Ads



eNewsletter

A monthly e-newsletter focused on timely advice and the 

latest advances in Ambulatory Surgery Centers (ASC) 

with our insightful, in-depth articles. 

Banner Ad:     $1,750



Custom Eblast

Custom Email:   $2,500




